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Abstract

This research aims to 1) to study the situations, problems, and factors related to
manhagement Naresuan University Secondary Demonstration School 2) to develop strategies
for making decision to learn in Naresuan University Secondary Demonstration School. 3) to
evaluate the strategies. The research procedure was divided into 2 steps as follows: Step 1
the data were analyzed from the current situation and the data was obtained through the
use of Questionnaire with 50 persons. Step 2 : 1) Developing the strategies by studying strategic
for making decision to learn in Naresuan University Secondary Demonstration School through
the use of document analysis and interview 2) workshops and connoisseurship were
performed for 30 person and 10 connoisseurship respectively The results found; 1. The
situation of problems, and factors related to management Naresuan University Secondary
Demonstration School was found that the teachers used assessment and evaluation of
learning English in a varieties of ways based on the core curriculum of Basic Education.
However, there was a problem, the failure of education sector to change teacher often and
the school don’t have the policy and plan to develop teacher clearly. 2. The strategies consist
of 4 strategies 3. The Strategies evaluation indicated that the developed strategy were

appropriate, suitable, feasible and useful at the highest and a high level

keywords: Develop strategies , Making decision to learn, Naresuan University

Secondary Demonstration School
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2. GE MODEL (General Electric)
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